


Who We Are
The Fiscal Times is an upscale, vertical digital publication aimed at educated men and women. Our mission is to 
analyze the complex global economy for business professionals and consumers alike in the most time efficient way. 
In an age of information overload, our job is to illuminate and explain the top stories affecting those consumers, 
investors, voters and taxpayers. Our coverage is rooted in the idea that the political debates and decisions 
happening every day have real implications for real people.

Who We Are



Informative. Insightful. Informative. Insightful. Indispensible.

Best New Site

Drawing upon a staff of economic experts, The Fiscal Times brings clarity, depth and engagement to the issues surrounding 
economic growth, preparing the next generation to compete in a global economy, and reforming last-century policies that 
no longer serve a dynamic 21st century nation. We analyze how these issues affect businesses, consumers, and the strength 
of the country. Every day, TFT puts a laser focus on government, business and consumer issues and the interconnectivity of 
the three that are essential to our national interest.



Our Family of Partners
The Fiscal Times works with the world’s most trusted outlets 
to enhance the reader experience and extend the value of the 
information it provides.



Editorial ContentEditorial Content

     Articles on subjects that affect readers’ personal lives receive a disproportionate 
amount of traffic
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Readers trust TFT for our keen analyses of U.S. elections, government spending and fiscal policy 
matters.  But they come to the site just as much for our daily take on consumer matters, such 
as how to start and grow a thriving business, the best investment strategies, tax and retirement 
advice, whether to rent or buy a home in the wake of the housing crisis, the growing college loan 
bubble, and of course, the president’s new health care law and its impact on consumers and the 
economy. 
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The Worst Cars at the Detroit Auto Show 2013 
Big City Car Buyers Spending More Than They Can Afford
Cars of the Future 
Report: Self-Driving Cars Will Rule the Road
The Greenest Cars to Buy in 2013

Top Stories - Auto
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Video Game Changers: Titles That Rocked The Industry
Facebook and WhatsApp Partying Like its 1999
High-Tech Tracking Devices You Could Soon Be Wearing
The Internet Scam That Hijacks Your Hard Drive
How to Squish the Heartbleed Bug and Keep Your Info Safe

Top Stories - Tech



The 10 Best States in the U.S. for Taxes – 528,565 Pageviews

Tax Exodus: 5 States That Residents Are Fleeing – 196,555 Pageviews

Top Stories - Business/Personal Finance
Mozilla’s CEO Mess: Bad Choice, Worse Outcome

The Jobs Market Reaches a Meaningless Milestone
Samsung Takes Selfies to New Depths with Ortiz-Obama Ploy 

America’s Top Five Tax Breaks
Reasons Not To Pay Off Your Mortgage Early

Top Stories - Business/Personal Finanace



Want a Secure Retirement? Head to the ‘Cowboy State’
Corporate Pension Plans Bounce Back in 2013
The Biggest Retirement Challenges for Singles
6 Reasons myRAs Won’t Ease the Retirement Crisis
Refinancing Before Retirement: It’s Complicated

Top Stories - Retirement



Editorial Calendar

Online
Matchups

Detroit
Auto Show

Real-Life 
Health 
Care

Diet and 
Weight 
Loss

Tax  
Filing

Tech 
Trends$$

A look at the future of the American 
automobile industry and its place in the 
global marketplace.

As the deadline for enrollment in 
Obamacare passes, we answer real 
Americans’ real questions about coverage 
and claims in a Health Desk feature.      

We report on the business of weight loss, 
including how companies, hospitals, and 
fitness centers are all capitalizing on 
America’s obesity problem.    

Nowadays, you can find your ideal mate 
by joining different groups that focus on 
religion, education, age, and interests. We 
find the best success formulas.   

We’ll report on the law and on the little-
known tools and tactics consumers need 
to get the most out of their taxes.

We examine the ongoing impact of 
technology on everyday lives. How is the 
“Internet of Things” changing the way 
we live? And will we be able to cope?  

Also: What are the economics of the Olympics in Sochi this winter, as well as the Beatles’ 50th 
anniversary in America? We dive into the entertaining details.   

January - March 2014Editorial Calendar



Generic 
Drugs

Retirement 
Planning + 
Investing

The 
Organized 
Life

Getting a 
Good Job

Spring 
Travel

Real 
Estate 
Growth

We cover the job market for young 
people – hot industries, hot cities, new 
salary structure. We also look at the 
larger Culture of Work – the commute, 
music, food, and life/work balance. 

Can’t find it? You’re not alone. But there 
are apps, tools, and organizers that can 
help. We’ll tell you what works.

We look at investing and retirement in 
light of new tax laws and how the growing 
demographic of retirees can maximize 
income.

Are they killing Big Pharma? We dive 
deep into key changes in America’s 
largest drug companies.

From the best car trips to the best luxury 
vacations, we find the top websites to map 
your trip and keep your kids happy.

In addition to analyzing the housing 
market, TFT will also show how some 
of the regulations of Dodd Frank are 
creating mortgage roadblocks and how 
you can get around them.  

World Cup Soccer

Editorial Calendar April - June 2014

It’s not just for kids anymore. The billion-dollar business of soccer has gone mainstream in the US. Get in on the game.

$$



Back to 
School

The 2014 
Midterm 
Elections

Family 
Businesses

Special 
Report on 
Colleges

Weekend 
Sports 
Injuries 

Should We 
Have Kids? 

$$
Americans again go to the polls this fall, 
but how will the 2014 Elections reshape 
Congress – and how will the changing 
political landscape set the tone leading up 
to 2016?

A look at America’s great family 
businesses, how they started, where they 
are now. Plus, the ins and outs of starting 
your own family business and the best 
ways to do it.

College Course Correction: America’s 
colleges are suffering from high tuitions, 
outrageous fees for administrators and 
meaningless courses. Why kids are saying 
no to higher education.

With families tightening their belts 
because of tax increases, will the season 
really be jolly? We look at the retail 
sector, tech trends, and security in 
schools.  

These are a growing reality. We cover the 
costs and the larger implications for our 
health care system, our hospitals, our 
communities and more. 

A new Couples’ Guide will cover all the 
economic essentials, including what 
you need to know about the costs and 
commitment.  We profile different couples 
to get their perspective on having kids.

Tech Trends: The Latest Gadgets

July - September 2014Editorial Calendar



Small 
Business 
Startups

How 
America 
Eats

Health 
Care Open 
Enrollment

Holiday 
Shopping

Investing: 
2014

11th Hour 
Tax Moves

What we’ll spend and why – and a new 
Corporate Gift Guide to help you navigate 
the etiquette, the relationships, and the 
business of gift buying in the workplace. 

What you need to know about health 
plan changes. Navigating the new laws 
is difficult, especially for seniors on 
Medicare. We look at ways to get the best 
health care in the year ahead.

How Americans are coping with higher 
food prices and which companies are 
capitalizing on food economics by offering 
“good, cheap food” is part of our feature.  

Here’s our guide to becoming a successful 
entrepreneur at any age, including profiles 
of key players who are taking the leap and 
succeeding. 

Big changes in capital gains tax law and 
dividends have changed the game for 
investors. Reshaping portfolios to serve 
different needs is the challenge for 
financial advisors

It may not seem that way, but tax season 
is coming. We take a good look at the 
best last-minute ways to get the most 
out of your taxes.

Midterm Election Coverage

October - December 2014Editorial Calendar



Site StatsSite Stats
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Audience

Male

Gender Age Household Income

44.5%

Under 25 Under 40k25-34 40k - 60kFemale
35-44 60k - 75k45-54 75k-100k

Over 100kOver 55

Audience

2 /   3 1 /   3 50%

46% 43% 28% $89,029

1 /   3 OF OUR Readers 

Are Male

OF OUR Readers 

Are 35-54

OF OUR Readers  

earn over $75,000

OF OUR  

ReaderS

ARE C-LEVEL, 

PRESIDENTS, 

OWNERS, AND 

CHAIRMEN.

WORK FOR A 

SMALL BUSINESS

WORK FOR 

A LARGE 

CORPORATION

OF OUR  

ReaderS

OF OUR  

ReaderS

MEDIAN INCOME:

OF OUR Readers 

Are FEMale

comScore Dec 2013, TFT Subscriber Study 2012



GeoReachGeoReach
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ALMOST

OF OUR TRAFFIC 

COMES FROM:

OF TFT’s TRAFFIC COMES 
FROM THE KEY MARKETS OF:

D.C. NYC L.A. CHICAGO
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Advertising OpportunitiesAdvertising Opportunities

Brand Awareness

Engagement
Content Targeting

Custom Solutions

Our digital platforms to reach your 
target audience:



Brand Awareness
Standard advertising units available across the site:

• Homepage
• Channel Homepages
• Article Pages
• Media Center
• Blog Pages

Brand Awareness

1050



EngagementEngagement

Video Pre-RollCustom UnitsContent Roadblock

Forge a deeper connection between your brand and our readers with high-impact units:



TargetingTargeting

Content Targeting

Editorial Channel

Email Newsletter

We have the ability to target by keyword.

300x250px ad unit embedded in The Morning Wrap

Target advertising to one of our key channels:
Policy and Politics
Business and Economy
Life and Money

Sent daily to over 5000 subscribers.

Align your advertising with the right content or audience that fits your brand goals.



Custom SolutionsCustom Solutions

We can explore custom solutions that 
meet all of your brand goals.



Advertising ContactsAdvertising Contacts

Account Manager

jczaplicki@thefiscaltimes.com

212.313.9683

Jeff Czaplicki




